Strong financial support
Non-profits need a lot of support each year to meet their goals.
Many businesses —local, national and international—are eager
to gain a good reputation in the communities they serve.
Corporate Sponsorship programs provide a structured way for
both parties to reach their goals.
Here’s how it’s done!

What & why?
Corporate sponsorships
Sponsorships are a way for corporations, businesses,
and individuals to support an event or organization with
a monetary donation or in-kind donation. Typically this is
done in exchange for acknowledging the sponsor.
If you are looking for a new way to raise funds, a
sponsorship program may be the solution. And it relies
on donations from other sources than your members.

An excellent
return on investment
When you consider other
fundraising activities, a Community
Sponsor Program is a good use of
your volunteer time for the amount
of funds that are raised.

MembershipToolkit.com

First things first
Committee power!
Creating a sponsorship program can be a huge
task. If you approach the challenge in small steps,
share the work-load with others, and communicate
well, it will be much easier to succeed.
If at all possible, form a committee to help develop
the program and spread the word. The larger the
committee, the greater your reach into different
businesses.

…once your
program is
set-up it
yields results
each year.

Think long term
Most programs take 1-2 years to develop. Setting up the program
can take 10-20 hours of volunteer time. Marketing the program can
take many hours. But good news! Once your program is established,
it yields results each year.

Tip
The Sponsor Committee
should have the power to
create custom sponsor
packages if needed.
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The 3 Steps

There are three basic steps to launching
a Sponsor Program for non-profits:

1

2

3

Define

Market

Thank

your program

to businesses

your sponsors

Important note!
Non-profit organizations receive corporate sponsorship income
tax free as long as the benefits given to the sponsor meet the
IRS’s Guidelines for Unrelated Business Income of Exempt
Organizations. If you promote the business, market the goods
or services of a sponsor, the sponsorship will be treated as
advertising and the income may be taxable as an Unrelated
Business Income.
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Define your program

1

Establish different “levels”
Create a variety of levels or opportunities to appeal to different businesses.
Make sure that there is adequate differentiation between each level.
Each level will have the following:
Name
Amount of donation
Gifts received for donation
Exposure and visibility
Number of opportunities available

Give them
creative names
Create a variety of levels or opportunities to appeal to different businesses. It
helps to give each level a “name” for marketing.

Highlight
opportunities:
Newsletter Sponsor
Website Sponsor

If you have
a mascot:
Panther Pride
Silver Panther Pride

Fall Festival Sponsor

Golden Panther Pride

Walk-A-Thon Sponsor

Platinum Panther Pride

Banner Sponsor
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Sample: Sponsor Program
SILVER

GOLD

PLATINUM

WILDCAT

$250

$500

$1,000

$2,000

BENEFITS

BENEFITS

BENEFITS

BENEFITS

Organization Membership

Organization Membership

Organization Membership

Organization Membership

Free Adult Polo

Free Adult Polo

Free Adult Polo

Free Adult Polo

Sponsor Window Decal

Sponsor Window Decal

Sponsor Window Decal

Sponsor Window Decal
Tickets to Fall Festival

SPONSOR RECOGNITION

SPONSOR RECOGNITION

SPONSOR RECOGNITION

SPONSOR RECOGNITION

Sponsor Website Page

Newsletter

6’ banner on fence

Facebook Recognition

Sponsor Website Page

Prominent logo w/link
on website

Twitter Recognition

Facebook Recognition

Flyer at Social Event

Twitter Recognition
Flyer at Social Event

Newsletter

Prominent logo w/link
on website

Sponsor Website Page

Newsletter

Facebook Recognition

Sponsor Website Page

Twitter Recognition

Facebook Recognition

Flyer at Social Event

Twitter Recognition
Flyer at Social Event

EVENT SPONSOR FOR

EVENT SPONSOR FOR

EVENT SPONSOR FOR

EVENT SPONSOR FOR

1 Meeting

2 Meetings

3 Meetings

3 Meetings

Newsletter

Newsletter

Fall Festival

Staff/Board Appreciation

Spring Sock Hop
Online Directory
Newsletter
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Create opportunities

Create different opportunities
for sponsorship or combine
different opportunities into
a level of sponsorship.
Event Sponsor
Display or distribute samples of
the sponsor’s product at the
sponsored event. Hang banners
at the event.
Shirt Sponsor
Sponsor logo included on the
back of the shirts for an event.
Great for events.
Meeting Sponsors
The chairman of a meeting or
program can publicly
acknowledge sponsors. Use
donations to provide
refreshments which encourages
member participation.

MembershipToolkit.com

Newsletter Sponsors
Include a section in your
newsletter that acknowledges
newsletter sponsors.
Website Sponsors
On your website include a list
of your sponsors and include a
hyperlink from their logo to
their business website page.
Large sponsors can be given a
prominent location on your
website.
Directory Sponsor
Include a thank you message
in your directory.
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Eligibility for Sponsorship

In-Kind Donations
An in-kind donation is one where a business gives
you a free service or product in exchange for
recognition as a sponsor.
Before you launch your program decide if you will
accept in-kind donations and if they are available for
every level of sponsorship. If you choose to accept
in-kind donations, it is best to have the fundraising
committee or sponsor committee approve the value
of the donation and sponsor level received.

Who Cannot Be A Sponsor
Decide which businesses or companies cannot sponsor your organization. It is
best to include this in your marketing information.

From The National PTA
Sponsorship or in-kind donations shall not be solicited nor accepted
from companies that manufacture products or take public positions
that are inconsistent with National PTA’s positions and resolutions
(e.g. alcohol, tobacco, or firearm companies).
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The Agreement
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Sponsorship Agreement:
What to Include
Term of sponsorship:
July 1 - June 30
One year from date of payment

Purpose of corporate sponsors
Sponsors allow us to support …

Level of sponsorship
Brief description. Link to website page for
full details.

Protect privacy

Regardless of the level of sponsorship, protects your members’
information. Under no circumstances should an organization provide
personal information about its members. Including access to the directory.

MembershipToolkit.com

Sample: Sponsorship Agreement

Please mail the completed form to the address below
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Sample: Online Form
Thanks for helping us
reach our goals!
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Sample: Sponsorship Levels
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Sample: Sponsorship Levels
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Acknowledging Sponsors

Sponsors expect to be acknowledged for
their donation. Be creative and find ways to recognize
sponsors. The higher the level of the donation the more
opportunities the sponsor should receive to have their
information displayed to your members.

Ideas for Sponsorship
Recognition
Add a sponsor page to your website
On your website include a list of your sponsors and include a hyperlink
from their logo to their business website page.

Other ideas for recognition
Your website community sponsor’s page
Your website homepage
Online directory
Printed directory
Twitter shout-out
Newsletter - section for sponsors
Facebook - like their company
Facebook - thank their company for the donation
Event posters and flyers
Sign or plaque for business to post
T-shirt or spirit wear sponsor
Allow company to introduce themselves at
a meeting or event
Banners
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Acknowledging Sponsors

Sponsors web page
Include a website page that acknowledges all of your sponsors.

What to include on your Sponsors page:
Organize by different levels of sponsorships available
Logo with link to their website
Name, address, phone number, and contact email
Any specials or discounts available to your members
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Acknowledging Sponsors

Mobile App - Directory Sponsor

Include a sponsor’s logo on your welcome page of your
directory on the Membership Toolkit mobile app for your site.

Newsletter

Add a sponsor’s section to your newsletter. Include how
many times a sponsor can expect to be acknowledged in
your newsletter or email communications.

Directory

The online directory includes a preamble that you can customize. Add in
directory sponsors that will have their logo in your online directory.
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Marketing to businesses

Make a plan

List all of the marketing channels that you plan to use:
mail a letter
send an email
phone calls
your website
door-to-door
personal sales
social media

Information to include in your marketing materials
Information about your organization and what you do
How will you use the donation
Different levels of opportunities available
How will sponsors benefit
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Marketing to businesses

Marketing Timeline
It takes time to market and sign up sponsors.

Approaching Companies—Tips & Hints
Rarely will a sponsoring company directly approach you. You will need
to contact them.
If a company turns you down this year that does not mean they will say
“no” next year.

Sample Marketing Process
for New Sponsors
Send sponsor introduction letter
Follow-up with an email
Follow-up with a phone call. Ask to speak to the owner or manager.
Ask for an in-person meeting if you are trying to secure a major
sponsorship

When talking with a potential sponsor, either on the phone or in
person, make sure to “ask” them to be a sponsor.
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Marketing tips
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If You Send An Email
Include your logo or header that identifies who you are.
Link back to your website for more information.
Include sponsorship levels with basic information.

Ask Your Members
Don’t forget to ask the members in your own organization. Many of them may
have connections to a local business. Include an online form on your website
and make it easy for businesses to sign-up.

Information To Include on Your Website
Different levels of opportunities and benefits for each level.
Who to contact for more information.
Instructions on how to participate.

MembershipToolkit.com

Sample: Letter
Date
Ms. Jane Doe
Acme Company
Dallas, TX 12345
Dear Jane:
Our organization would like to invite you to join us as a Community Sponsor this
year. We are located in the ABC neighborhood and we have more than 500 families
who reside in this immediate area.
There are a variety of benefits available to you as a sponsor. The monies raised
through this program help our group support various programs, including books for
the library.
Benefits for sponsors may include:
• Listing on our website
• Signage on our marquee
• Listing in our directory
• Invitation to participate in this year’s events (as space permits)
• Invitation to general membership meetings
Our mission is to provide the tools students need to be successful. Your
involvement and support as a community sponsor help ensure our continued
success.
Thank you for your consideration!
YOUR NAME
Title
Email Address
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Sample: Email

Subject: Corporate Sponsor Program
Hi Ms. Jernigan,
Our organization is introducing a new corporate sponsorship program to
provide businesses like yours an effective way to introduce themselves to
the families in our community.
Your support helps us provide programs for the people we serve. We could
not supplement library resources, purchase technology and support extracurricular programs without our corporate sponsors.
There are a number of corporate sponsorship levels available so even the
smallest of businesses can be involved. We encourage you to look at each
level and join at the level of commitment that is right for your company. As
well, if you are still interested in offering auction items, gift certificates,
promotional discounts, or a cash donation, you can do that too!
It’s simple and you can sign-up and make your donation online.
Please contact me if you have any questions.
Click here to learn more.
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Who to pursue?
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Three Categories of Sponsors
Previous Sponsors
Recommended Sponsors
New Sponsors

You want to focus your time first on previous sponsors,
recommended sponsors, and then finally on new sponsors.

Identifying Possible Sponsors
Companies that have a strong local presence in your community
Personal relationships. Ask committee and board members for
any contacts they may have. Are they willing to reach out to their
connections or can you reference them in a letter?
Brand Building: corporations that view your members as
prospective customers
Similar mission: look for business and corporations that support
non-profit causes that have similar missions to yours.
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Sample: Website layout
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Sample: Website layout
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Recognizing sponsors

Say Thank You
The easiest sponsor to get is a
returning sponsor.

Be Sure To…
Respond quickly to a business that has offered to be a sponsor.
Once you receive their payment, send them a thank you note.
Remind them of opportunities to participate in events if that is a benefit
associated with their donation.
Provide them with the name and contact information for your
sponsorship chairman.
At the end of the year send them a follow-up letter or email letting
them know how much their donation was appreciated and how your
organization was able to use the donations to benefit your non-profit .
This is a great time to ask them if they would like to return as a sponsor
next year and they can reserve their sponsorship.
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Sponsorships & the IRS

Sponsorships and the IRS
”An exempt organization is not taxed on its income
from an activity substantially related to the
charitable, educational, or other purpose that is the
basis for the organization’s exemption. Such income
is exempt even if the activity is a trade or business.”
…the organization is subject to tax on its income
from unrelated business income
“Qualified sponsorship activities. Solicitation and
receiving qualified sponsorship payments is not an
unrelated trade or business, and the payments are
not subject to unrelated business income tax.”

Consult Your Attorney or Tax Professional!
We are in no way experts at interpreting the IRS rules or your state’s comptrollers rules and
regulations regarding taxes or your non-profit status. We advise you to consult with your
attorney or tax professional if you have any questions.
For more information see: Tax on Unrelated Business Income of Exempt Organizations
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Qualified sponsorships

Qualified Sponsorships
A qualified sponsorship is one in which the person or
business will receive no substantial benefit other than the
use or acknowledgement of the business name, and/or
logo, in connection with the organization’s activities.
Substantial benefit — the total value of the goods or services received does not
exceed two percent of the sponsorship payment.

What is Acceptable
Using the sponsors name or logo in
acknowledging the sponsor’s support for an
educational or fundraising event. Can include
their website address with hyperlink, phone
number, and location.
Complimentary tickets to a sponsor or their
designee, as long as it is not a substantial benefit
or if the event is a related business activity. Using
promotional logos and slogans that are an
established part of the sponsor’s identity.
Product samples or display of a sponsor’s
product by the organization at a sponsored event.
Free exhibition booth at a conference or training
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What is NOT
Advertising or public acknowledgement
of the sponsorship that :
includes messages containing
qualitative or comparative
language, price information or
other indications of savings or
value of the product
an endorsement (“The computer
hardware preferred by
organization”)
inducements to purchase or use
products or services
return benefit
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Qualified sponsorships

Limiting Participation To One Business
It is permissible to limit the number of sponsors you have for any
event. If you agree to limit competing products or services from
sponsorship opportunities in connection with a payment, the benefit
may be considered a substantial return benefit and will be taxable. (1)

Acknowledging Sponsorship Opportunities
Your organization should be honest, fair, and upfront regarding
sponsorship opportunities. It should be clear to your members and
businesses who your sponsors are and how to become a sponsor.

Website Banners & Website Advertising
You should avoid the following as the IRS has
ruled that these may be considered advertising:
Moving banners on your website
“Pay-per-view” or “pay-per-click” website ads

References & Additional Information
1.

Charity Lawyer Blog, May 20, 2011
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Sponsorship
vs. endorsement
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“Sponsorship” is not the same
as “Endorsement”
Endorsing a business that has provided your organization with
income is viewed as taxable income by the IRS and should be
reported as “Unrelated Business Income."

What is Endorsement?
The FTC defines an endorsement as:
“any advertising message (including verbal statements or (advertising) )
that consumers are likely to believe reflects the opinions, beliefs, findings,
or experience of a party other than the sponsoring advertiser.” (2)

Be mindful of the difference between
acknowledging sponsors and advertising.

References & Additional Information
2.

Federal Trade Commission - 16CFR Part 255
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Let’s do this!

While a good sponsor program takes time and effort to
get up and running, it will yield results each year.

Never tried Membership Toolkit Software?

Your free trial awaits!
Start the process
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